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Investigating the relationship between Study abroad, Self-efficacy and
Employability

Effects of Diversity Climate on Job Embeddedness and Turnover

Intention: A Case of White-collar Foreign Worker in Taiwan

Consumer adoption of online food delivery ordering services During
the COVID-19 Pandemic in Thailand

The impact of working from home on job embeddedness of knowledge
workers during COVID-19 pandemic in Vietnam
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The Impact of Influencer on Purchase Intention: Moderating effect of

Online Customer Service to Indonesian Workers in Taiwan
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Permatasari

The Nonlinear Influence of Financial Performance on Tobin's Q via

CSR in Indonesia as an Example
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TOWARD THE CO-CREATIVE VALUE SOCIAL ENTERPRISE- A
CASE STUDY OF TAIWAN DIARY

Digital Integrated-Marketing Communication Tools for Increasing

Sales Revenues of Ecommerce Stores: Case Study of Clients’ GDT

Asia Cross-Border E-commerce Platform

The Influence of Vietnamese Food Blogger Recommendation Toward

Customer’s Attitude and Behavior in Coffee Shop Selection

Investigating the relationship between deficient self-regulation and
TUNG # + [Social Network Sites addiction: A case of Facebook
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