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Level of Impact Focus Points Earned: 0 of O
Select the description that best describes your business.
This is an unweighted question that will not impact your score and is asked only for research/benchmarking purposes.
Positive social/environmental impact is desirable but not a particular focus for our business.
Social and environmental impact is frequently considered but it isn't a high priority.
We consider social and environmental impact in some aspects of our business but infrequently.
We consistently incorporate social and environmental impact into decision-making because we consider it im-
portant to the success and profitability of our business.
We treat our social/environmental impact as a primary measure of success for our business and prioritize it even

in cases where it may not drive profitability.
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Please type or paste your mission statement here.
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Mission Statement Characteristics Points Earned: 0.1 of 0.4

Does your company have a corporate mission statement, and does it include any of the following? Please check all

that apply.

No written statement

A written corporate mission statement that does not include a social or environmental commitment

A general commitment to social and/or environmental responsibility and stewardship

A commitment to a specific positive social impact (e.g. poverty alleviation, sustainable economic development)

A commitment to a specific positive environmental impact (e.g. reducing waste to landfill with upcycled prod-

ucts)

A commitment to serve a target beneficiary group in need (e.g. low income customers, smallholder farmers)
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Mission & Engagement
Does your company have any of the following internal engagement practices that focus on the so-

cial or environmental mission of your company? Check all that apply.

No social or environmental mission

No training on the company's social and environmental mission X Only informal inclusion in orientation,
training and/or instruction

Specific, formal training integrated into new employee and new manager training Specific, formal training
integrated into ongoing employee and manager training

Workers articulate goals and achievements on social and environmental metrics as an individual or part of a
workplace team

All supervisors and managers receive training on how to communicate social and environmental goals to
employees and implement accountability for results
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Do your employee training programs include instruction on sustainability principles and practices?
Yes, sustainability principles and practices are integrated into new employee and new manager training
Yes, sustainability principles and practices are integrated into ongoing employee and management training
Yes, majority of workplace teams articulate goals and achievements on sustainability metrics
Yes, all supervisors and managers receive training on how to communicate sustainability issues to employees
and implement accountability for results

No, sustainability is seldom, if ever, used in training
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Are there key performance indicators (KPIs) or metrics that your company tracks at least annually
to determine if you are meeting your social or environmental objectives?
We don't track key social or environmental performance indicators
We measure KPls/metrics or outputs that we have identified and defined in order to determine if we are achiev-
ing our social and environmental objectives
We measure social and environmental outcomes over time (examples: 3rd-party impact assessments, progress

out of poverty indexing, beneficiary outcome surveys, etc.)
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In the last year, how did the company solicit specific feedback from its external stakeholders (excluding employees
and investors) regarding the company's social and environmental performance?

No formal stakeholder engagement

Meetings or other engagement mechanisms with local community members
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Meetings or other engagement mechanisms with social or environmental advocacy groups
Online stakeholder forum to provide/report social or environmental concerns or feedback
Third party or anonymous surveys

Other (please describe)
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What is the company's highest level of corporate oversight?
The answer to this question affects questions you'll encounter further on in your assessment.
Owner/Manager only
Board of Directors or Equivalent

Non-Fiduciary Advisory
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Governing Body Characteristics Points Earned: 0.3 of 1.3

Which of the following apply to your company’s Board of Directors or equivalent governing body? Please check all

that apply.
Includes at least 1 independent member
Includes at least 50% independent members
Meets at least twice annually
Oversees executive compensation
Has an Audit Committee with at least 1 independent member
Has a Compensation Committee with at least 1 independent member
Company is a cooperative and elects Board from membership
None of the above N/A —

No Board of Directors or equivalent
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Governing Responsibility
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Financial Controls Points Available: 1.3
Does the company maintain any of the following financial controls? Please check all that apply.

None Segregation of Accounts Receivable and Accounts Payable duties

Segregation of check writing and check signing privileges

Limited access to accounting software systems to appropriate personnel

Limited access to credit/ATM cards to appropriate personnel

Inventory management system with routine management or third-party reviews

IT systems have different password protection systems that are changed periodically with different access levels

according to the position of the staff member accessing the data
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Whistleblower Policy Points Available: 0.7

Does the company have a written whistleblower policy?
Yes

No
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Financial Reporting Standards
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Financial Auditing
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Financial Transparency
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Impact Reporting Points Available: 1.4
Does the company publicly share information on its social and/or environmental performance? If so, how?
No public reporting on social or environmental performance
Specific quantifiable social and/or environmental indicators or outcomes are made public
Company sets public targets and shares progress to those targets
Information is shared/updated annually
Information is presented in a formal report that allows comparison to previous time periods
Information adheres to a comprehensive third party standard (ex. GRI or B Impact Assessment)
A third party has validated the information shared

Impact reporting is integrated with financial reporting
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Public Feedback Channel Points Available: 0.7

Pl

Is there a publicly-known mechanism through which customers can provide product feedback, ask questions, or file
complaints?

No

Yes, there is a mechanism for feedback to be sent only privately to company

Yes, there is a mechanism where feedback is made transparent to the public
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Client Protection Warranty Points Available: 0.7
Is your product or service covered by a written consumer warranty or client protection policy?
Yes

No
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On what date did your last fiscal year end?
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Total Earned Revenue
This question will be used for scored calculation questions later in the assessment. Please complete for accurate scor-

ing. The answer to this question affects questions you'll encounter further on in your assessment.

FAEEZU A (BE5E : REC4T) Revenue Year Before Last

HFEHE T XXXXXXX
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REMAATE (FEE © FEg)
Earnings Before Interest & Taxes Last Year
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Mission Lock Points Earned: 2.5 of 10
Separate from a mission statement, has your company done any of the following to legally ensure that its social or
environmental mission will be maintained over time, regardless of company ownership?
Signed a contract or board resolution to amend or adopt a legal form that requires consideration of employees,
community, and the environment (i.e. Signed B Corp Term sheet but have not yet adopted stakeholder consider-
ation)
Amended corporate governing documents to require the consideration of employees, community and the envi-
ronment (e.g. Amended Articles of Incorporation)
Has a specific legal entity/governance structure that preserves mission (i.e. cooperative)
Legal entity/governance structure preserves mission and requires stakeholder consideration (i.e. Benefit Corp or
cooperative that has amended governing documents to include stakeholder consideration)
Other - Please describe

None of the above
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5
Does your product/service address a social or economic problem for or through your customers?
The answer to this question affects questions you'll encounter further on in your assessment.
Yes

No

Em/lRBHIEERE (0E @ Asto)

Positive Impact of Product/Service
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How would you describe the positive outcome for customers created by your

product/service?
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Beneficial Product Type
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Which of the following most closely matches the outcome and/or problem solved for your customers as defined
above?
Only select the ONE most relevant option for each product line. This will guide you to a series of questions spe-
cific to the type of impact you indicate you are creating. The answer to this question affects questions you'll en-
counter further on in your assessment.
Access to products/services that fulfill basic human needs for individuals without prior access (e.g. provid-
ers of electricity or clean drinking water to rural poor communities, affordable housing projects, waste and
sanitation systems or disposal)
Improved or Maintained Health/Wellness (e.g. medical equipment, medical services and medicines, pre-
ventative health services or products, healthy living products, exercise and sporting products, prescription
eyeglasses)
Improved Education or Skills Development (e.g. schools, textbooks, tutoring services, career leadership
training, education tools, games and software)
Increased economic opportunity for underserved groups (e.g. financial or insurance services or benefits
consulting for the underserved, new mechanisms to connect products to market)
Increased operational success or capital for purpose driven or underserved enterprises (e.g. impact invest-
ing or fundraising platforms, non-profit accounting services)
Increased social and/or environmental impact for businesses or other organizations (e.g. sustainability con-

sulting)
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Increased Access to Arts, Media, or Culture (e.g. independent media, artisanal crafts, photography, infor-
mation services)

None of the above
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Does your product/service benefit underserved populations, either directly or by supporting organizations that
directly serve them?

Yes

No

RBSE= 22 AL (E : et

Underserved Beneficiaries Overview
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Describe the beneficiaries or end-users of your products or services and how you

characterize them as underserved.

IRBE= 2 NBE (1E + Rs5tH0)
Underserved Beneficiary Types
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If your beneficiaries are underserved individuals, which of the following underserved populations do they belong
to? If you serve organizations that serve the underserved, which of the following populations are your client's
beneficiaries?
Select the option that most accurately reflects the majority of underserved beneficiaries. The answer to this
question affects questions you'll encounter further on in your assessment.
Low income, poor, or very poor
Other populations underserved in your product/service category, which can include minorities, veterans,
disabled individuals

Individuals who are not underserved in your product/service category (do not continue)

HILHEBE= RN E (E - Retao)

Impact on Underserved Populations Description
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Which of the following best describes how your product/service benefits underserved populations previously de-
scribed?

The answer to this question affects questions you'll encounter further on in your assessment.

My product/service helps the financial viability of purpose-driven enterprises, which in turn allows them to

continue to serve their underserved target population (ex. marketing or accounting services for a social ser-

vice agency)

My product/service directly helps purpose driven enterprises improve positive impact for their underserved

beneficiaries, but is not designed specifically for that underserved population (e.g. teaching curriculum sold

to low income schools)

My product/service directly helps purpose driven enterprises improve positive impact for their underserved

beneficiaries, and is specifically designed to benefit that underserved population (e.g. teacher training/cur-

riculum specifically designed to address challenges of teaching low income students)

My product/service is directly used by the previous underserved populations (e.g. products marketed to or

designed for the underserved)

IRBEBARRE (0E - 512D
Low-Income Communities Served
WIERAHRE - BEEEEAY AT AL N EE R ERSTR AEAR S
R
] =35 B
If relevant, select which of the following impoverished communities your company serves:
Low Income
" Urban
" Rural

B Peri-urban
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If relevant, select which of the following impoverished communities your company serves:
Poor
" Urban
" Rural

B Peri-urban
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Very Poor Communities Served
If relevant, select which of the following impoverished communities your company serves:
Very poor
[ Urban
[ Rural

B Peri-urban
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Underserved Client Demographics
If relevant, which of the following beneficiary groups is your product/service targeting?
Not all beneficiary populations are themselves under-served groups.
" Young children (younger than 5 years old)

N Children and adolescents (5 years of age or older but younger than 18)
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Adults

Elderly/older adults

Persons with disabilities
Minority/previously excluded populations
Women

Pregnant women

Other at risk populations

[ N I I A R N B

None of the above

EHRBEZNER (O1E @ Rs5H)
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Underserved Client Tracking

Which of the following statements are true about your in-need customers/ clients?
Most customers/clients continue with us year by year and latest figures for the year roughly reflect the total
number of beneficiaries to date
Customers/clients we reach each year are in addition to previous customers/clients and total number served
should be calculated by adding together the numbers for each year

Don't know - we don't sell direct to customers/clients

HIBRGHREEREBN ARSI A (1 © F&t0)

] PA_E 3R 2 25 A\ BRI E FIHERE S & SR AZ S /D ?

Revenue from Serving In Need Populations

How much revenue is generated through sale to the previously selected beneficiary

group(s) or nonprofit(s)?
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% of Customers In-need

What % of customers/end beneficiaries of your product or service are from an underserved population identified pre-
viously? If you serve purpose driven enterprises, please respond with the % of your revenues generated from services
provided that benefited the previously selected underserved in the last fiscal year.

The answer to this question affects questions you'll encounter further on in your assessment.

RGERERBIREAN (5 Rt
% 12 (HAM - A% VIR BIRE /% P B A L s I = B ? RS Het S (e A B
RIE  {EHF FFE LR -S%IHTRE -

{EPN
In-Need Individuals Served
How many customers/clients served qualify in the previously selected underserved populations during the last 12

months? Do not duplicate individuals and households. Estimates within +/- 5% are acceptable.

RBE=Z%E (OE © FEta)

Underserved Households
fFiEE 12 {HAN > B/ VIR ENEE /&P L RN IS E = B ? AR EE B A
FRE o ALETHF e+ -5%N R 2= ©

==
HIE
How many customers/clients served qualify in the previously selected underserved populations during the last 12

months? Do not duplicate individuals and households. Estimates within +/- 5% are acceptable.

IRBREERHE (O1E @ R5H0)

3 b BIA R AHBITE R B A @ % F R A 5 NaFEA 1049 L 5 T



FElE 12 HAN - B/ VIR ENEZ/Z P B D EEENIRSE = RS 2 S EEE R E AR
HKIE o (LTI FLETIFAE+ -SBINHTRAE

ant
In-Need Communities Served
How many customers/clients served qualify in the previously selected underserved populations during the last 12

months? Do not duplicate individuals and households. Estimates within +/- 5% are acceptable.

IRGFREREBHAE/SEEFES (JE : Fsta)

e 12 {EHA N - B/ VAR /&P B DL LB RS E = Bre ? N EEESTEE AR
HIE o AlEtF LETFE+ -5%NHYERZE

N EIFETAH 4

In-need Organizations Served

How many customers/clients served qualify in the previously selected underserved populations during the last 12

months? Do not duplicate individuals and households. Estimates within +/- 5% are acceptable.

R E = BUFERE (O1E © Feto)

Underserved Government Entities

TEBRE 12{EAN - B/ VR BEIIER/Z PR LR IRGEE = S ? A EEEA R A
FRE o R Fy+/- SR EET A AT R

BUR

How many customers/clients served qualify in the previously selected underserved populations during the last 12

months? Do not duplicate individuals and households. Estimates within +/- 5% are acceptable.

KFERTE (HE - REH)
Client Tracking Methods
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Please provide a brief description of how you track your customer/client/beneficiary

figures.

BERBEZHETF SRS ERL/RE (OE &)
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Increasing Accessibility for Underserved Groups

—

Which of the following products/services attributes assist in targeting the previously selected underserved communi-
ties:
Product/service is accompanied by a zero-interest or below-market financing option (directly from company or
through finance partner) with small repayment amounts to provide the poor access to purchase
Company utilizes a cross-subsidization model whereby higher pricing for middle and high-income clients facili-
tates offering lower/subsidized pricing for low income clients/customers
Product/service pricing model includes transparent pricing for all customers
Vendor provides training on safe use and/or maintenance of the product/service

These product/service attributes do not apply to our company (Skip the remainder of this section)
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Innovative Practices to Increase Accessibility

Use the field below to describe any innovative technology, distribution or pricing models selected previously.
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Poor Clients Served

If relevant, how many customers/clients served in the last 12 months qualify as poor or very poor, with incomes below
$2/day? Do not double-count (e.g. if you report 5 households, do not also report the number of individuals in those 5

households). Estimates within +/- 5% acceptable
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Low-Income Households Served

If relevant, how many customers/clients served in the last 12 months qualify as poor or very poor, with incomes below
$2/day? Do not double-count (e.g. if you report 5 households, do not also report the number of individuals in those 5

households). Estimates within +/- 5% acceptable
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Percent of Beneficiaries Poor or Very Poor

What % of customers/beneficiaries qualify as poor or very poor with incomes below $2.00 per day? Estimates within

+/- 5% are acceptable. See currency converter in help text to get local currency terms.
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Revenue Products Benefiting Bottom of Pyramid

How much revenue is generated through sale to clients/customers that live on less
than $2/day?
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